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Quick Email Test Plan
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Open Rates Pre and Post Crisis
23%
21% 4
19% 4
17% +
15%
) 3 "
" 2
" #.9 $
$ " #C
& ) (
$" :
$ll
1 " #&
#
& $
" #
& &
* & )
E
$ #
)
" #

& ) $

! $
%
#
$ 2
" #
0
#
& )
#
#
+ &) n
F#& )
#+ oo
#
) BB* .
& $ "
/ 9
) ( *
N B%

Visit us online at www.silaspartners.com or contact us anytime at 703.548.8900.
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Visit us online at www.silaspartners.com or contact us anytime at 703.548.8900.
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Unsubsribe Rates Newsletters vs. Appeals
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Visit us online at www.silaspartners.com or contact us anytime at 703.548.8900.
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